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The design of Harper’s Bazaar reflected the input of a steady stream 
of artistic émigrés as they arrived in the States fleeing the turmoil 
abroad. Brodovitch synthesized and depoliticized previously radical art 
movements like Surrealism, Purism, Constructivism and Cubism by 
placing them into a mainstream commercial context. In the process, 
he created a new visual vocabulary for editorial design. Bold elements 
contrasted with expansive white space—a signature trait of Brodovitch’s 
style. He pushed the graphic potential of type with sculptural text that 
tilted and curved, emphasizing the visual movement in the images 
against which they were juxtaposed. Each new layout was distinct from 
any previous, and all conveyed a sense of motion and modernity.
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